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D-H Procedures for the Separation of Education from Promotion

With regard to advertisements in association with a D-H CME and/or CNE Activity, in addition to the policies and guidelines that apply in the “D-H Activity or RSS Director and Coordinator Procedures on Commercial Support”, the following directives pertain for all accredited educational activities planned.

· D-H does not permit any advertising or product promotion of any sort in print or other marketing materials for an accredited activity.

· This includes the “Activity Director Letter” in the marketing materials for an activity (e.g. the brochure, flyer, email invitation, website, etc.). These letters should make no mention of advertisers but rather focus on academic content. 

· In addition, the Activity Schedule should not mention ‘Exhibits” or encourage learners to “visit exhibits” in breaks or break-out sessions.

· If exhibitors are anticipated, (i.e. exhibit fees have been solicited), exhibitors potential presence should be announced and described in the marketing materials, and, if it is a live activity, at the location as an “Optional Promotional Event with Exhibitors”, and not as part of the educational activity. 
· Signage should be used in the separate space where the exhibitors are located. The signage should read “Optional Exhibitors Promotional Event.”

Activity and RSS Directors, Coordinators, and RSSALs, in consultation with the CME and CNE directors, are responsible for implementing these Guidelines. Compliance is strongly encouraged as non-compliance may result in a delay, denial or withdrawal of credit or disqualification of the Activity Director, Coordinator or RSS Administrative Liaison. 
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