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INTENT to EXHIBIT at an ACCREDITED CONTINUING EDUCATION (ACE) ACTIVITY
Dartmouth Health is committed to providing Accredited Continuing Education (ACE)  activities that are linked to quality and safety, are effective in improving practice, are based on valid content, and are independent of ineligible companies^. Our ACE activities are for scientific and educational purposes only and will in no way promote products and services of ineligible companies either in the content or selection of topics.
^Ineligible Company: The ACCME/ANCC defines an “ineligible company“ as any entity whose primary business purpose is producing, marketing, selling, re-selling or distributing healthcare products used by or on patients, with the exemption of non-profit or government organizations and non-health care related companies.
EXHIBITOR: 
  (Company name) 

has agreed to exhibit at a Dartmouth Health ACE activity.               

ACTIVITY TITLE:  


ACTIVITY DATE:  


EXHIBIT FEE AMOUNT:  


APPROPRIATE USE: 
CME Manager or CNE Director or their designee must make all decisions regarding the disposition and disbursement of an Exhibit Fee. There will be no conditions from Exhibitor(s) attached to provision of an Exhibit Fee for an educational program. Funds should be made payable to the Mary Hitchcock Memorial Hospital (Tax ID Number 02-0222140) unless otherwise designated. 
APPROPRIATE MANAGEMENT: 
Accredited providers are responsible for ensuring that education is separate from marketing by ineligible companies—including advertising, sales, exhibits, and promotion—and from non-accredited education offered in conjunction with accredited continuing education.

1. 
Arrangements to allow ineligible companies to market or exhibit in association with accredited education must not:
a. Influence any decisions related to the planning, delivery, and evaluation of the education.
b. Interfere with the presentation of the education.
c. Be a condition of the provision of financial or in-kind support from ineligible companies for the education.

2. 
The accredited provider must ensure that learners can easily distinguish between accredited education and other activities.
a. Live continuing education activities: Marketing, exhibits, and non-accredited education developed by or with influence from an ineligible company or with planners or faculty with unmitigated financial relationships must not occur in the educational space within 30 minutes before or after an accredited education activity. Activities that are part of the event but are not accredited for continuing education must be clearly labeled and communicated as such.
b. Print, online, or digital continuing education activities: Learners must not be presented with marketing while engaged in the accredited education activity. Learners must be able to engage with the accredited education without having to click through, watch, listen to, or be presented with product promotion or product-specific advertisement.
c. Educational materials that are part of accredited education (such as slides, abstracts, handouts, evaluation mechanisms, or disclosure information) must not contain any marketing produced by or for an ineligible company, including corporate or product logos, trade names, or product group messages.
d. Information distributed about accredited education that does not include educational content, such as schedules and logistical information, may include marketing by or for an ineligible company.

3. 
Ineligible companies may not provide access to, or distribute, accredited education to learners. 

TERMS, CONDITIONS, AND PURPOSE
The selling of advertising or exhibit space is a business transaction entirely separate from the acceptance of commercial support for an accredited continuing education (ACE) activity. Exhibits must be kept distinct from ACE activities by not only their location and time in the program schedule but also in how these events are described and marked as promotional. In the marketing materials for an activity (e.g. the brochure, flyer, email invitation, website, etc.), there should make no mention of advertisers but rather focus on academic content. The Activity Director or Coordinator should not mention “exhibits” or encourage attendees to “visit exhibits” during breaks or breakout sessions in the activity schedule. Rather, if exhibits will be present, their potential presence should be announced and described in a separate location in the marketing materials and identified as “Optional Promotional Event with Exhibitors.” It should be noted that this optional event is not part of the educational activity. Signage at a live activity to mark the “Promotional Event” should be used. Exhibit fees must be separate and distinct from educational grants. If a commercial supporter provides a grant and also wishes to exhibit at the activity, they must also pay an exhibit fee.
1. PLEASE PROVIDE EXHIBITOR CONTACT INFORMATION:

COMPANY NAME: ​



Exhibitor to contact for further communication:  NAME: 


ADDRESS: 


CITY: _______________________________________________ STATE: __________ ZIP: 


TELEPHONE: 

E-MAIL: 

2. FOR IN-PERSON ACTIVITIES, PLEASE PROVIDE THE FOLLOWING ATTENDANCE INFORMATION:

Exhibitors may place an educational exhibit in the designated area of the activity and send one company 


representative. The exhibitor will be provided general lighting, one table and one chair.

I will be exhibiting 


I need an electric outlet 

I will not be exhibiting 

Name of Representative who will be exhibiting: 

1.
     

     

 Yes or  No



Name as you would like it to appear on nametag.
Email Address

Attending for Credit
3. PAYMENT INFORMATION:    

Amount to be charged to card: ____________


Select credit card type, and complete the following:   VISA    MasterCard    Discover    AMEX


Card No. 


Expiration Date 


Signature 


CVC Code 

Dartmouth Hitchcock Medical Center


Center for Learning and Professional Development


Continuing Medical Education/Continuing Nursing Education Office









